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What is BrightBerries?

\

Berrie

e Soft fruit breeding company. —~

 We combine practical field experience, scientific knowledge, and international testing.
e QOur mission is to develop high-performing, sustainable, future-proof varieties.

* Active in multiple climate zones: improving yield, shelf-life, disease tolerance, and

harvest efficiency. J




‘Nhat will the raspberry sector look
like in 20307
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‘Nhere we believe the raspberry sector
will be in 2030

Pesticide reduction.

Lower waste and reduced fruit losses throughout the chain.

More security, less risk, and consistently high performance.

Deliver sufficient kilos with stable yields. \
Longer shelf-life.

Easier to transport.

Better storability and minimal waste at the consumer level.
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What the market will expect in 2030

®
Key Expectations for Raspberry Varieties by 2030 RU@I N

Stronger disease tolerance

Firm fruit with excellent shelf-life
Stable production across seasons,
Ease of picking (manual or mechanical)

Consistent quality

High transportability

- less need for chemical inputs.

= lower waste for supermarkets and consumers.
— even in climate-stress environments.

- reducing labor cost and dependence.
- reducing rejections and customer complaints.

- suitable for longer supply chains.




Going back in time

Why We Started a Breeding Program (2017-2020)
To prepare for exactly the challenges we expect in 2030.
The industry needed varieties that were stronger, longer lasting, and easier to grow.

Climate pressure, labor scarcity, and the need for reliable genetics were already
emerging.

We saw that existing varieties could not deliver consistent quality under modern market
conditions.

So we began developing future-focused genetics, not just replacing old varieties.
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Our breeding philosophy

BrightBerries Breeding Focus (2017-2020 and beyond)
Select with the future in mind, not only the past.
Prioritize flavor, firmness, and shelf-life as core traits—not optional ones.
Improve stress tolerance, especially heat and water stress.

Build varieties that reduce risk for growers through reliable yields.

Reduce waste throughout the chain with stronger, cleaner, more durable fruit.

Test across climates to ensure global adaptability.
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Collaborating in marketing

Collaborating in Raspberry Marketing

The raspberry must fit both the customer and the grower.

Success comes when genetics, cultivation, and market expectations align.

Collaboration along the supply chain reduces risk and increases stability.
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From breeder to retailer: a shared focus on quality and reliability.




European collaboration for stability

Why Collaboration Across Europe Matters

 The market demands stable volumes and consistent quality year-round.

* No single country can achieve this alone: cooperation across European
companies is essential.

Q

* By spreading cultivation across regions and climates, continuity is ensured.

e Unified communication and data-sharing strengthen planning, forecasting,

and market security. \J




Linking variety to quality

Quality Standards Linked to the Variety

* Varieties determine most of the end-product quality: firmness, shelf-life, taste,
and transportability.

e Clear quality standards tied to specific varieties create predictability.

* Retail receives exactly the product they expect - less rejection and reduced
waste.

* Growers get varieties suited to their climate, cultivation system, and market
segment.

* Result: one supply chain, one quality, powered by genetics. \J
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Follow us on Social Media
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* LinkedIn: BrightBerries
* Instagram: BrightBerries_innovations

* Facebook: BrightBerries .
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HANS PULJK

BERRY INNOVATOR

© hans@brightberries.nl
® +31615 95 5178
® www.brightberries.nl

O Achterweg 6, 3433 NK
Nieuwegein, Netherlands
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